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WHAT’S THE BIG DEAL?
A brand guide is like an instruction manual to a brand. The idea is that anyone could pick this up—employees, interns, fans—
and could understand what makes Mabble Mabble. This brand guide provides insight into who Mabble is and how Mabble 
behaves. This includes some poetic and moving backstory, some pretty pretty pictures, and some practical tools needed for 
creating new things that matter. 

WHAT’S IN HERE, ANYWAY?
MESSAGING
Knowing who we are and how we are is crucial for us to be able to carry out our purpose well. The messaging portion of this 
guide will provide clarification to who Mabble really is, and helpful tools for puting active brand participation into practice. 

DESIGN
Looking the part is just as important as being able to speak the language. The design portion of this guide will lay out 
guidelines as to how anything and everything Mabble Media should look. When a brand is visually consistent, it becomes 
recognizable to eyes that have seen it in the wild, thus establishing brand trust and bringing clients into a deeper commitment 
to the brand. ‘Til death do us part and all that jazz. 

OUR SPACE
Looking the part on paper is nice, but being able to jump in like Mary Poppins herself and sit right in the artwork is of equal 
value, if not more. It allows clients to become a part of the brand, as they sit within Mabble’s walls and soak up the power of 
the blobs. The interior design portion of this guide will lay out guidelines as to how Mabble’s office and workspace should look 
and feel. 



Messaging
Express yourself, okay?



Who We Are

ABOUT US 
We are storytellers and art is our language. Partnering with clients to uncover their 
brands, we translate their story into a body of expressive visuals, unique tactile 
experiences, and inspiring digital strategies. Mabble makes sure that each brand is 
built with integrity, setting the client apart from their competition and empowering 
them to take the reins. It’s our mission to deliver innovative strategies with purpose 
and functionality, with the ultimate goal of developing a brand that increases the 
client’s potential for success.

ABOUT US SHORT
We are a full-service creative 
agency making purpose-driven art 
from the heart of the Golden West.

MESSAGING OVERVIEW
Knowing who we are and how we are is crucial for us to be able to carry out our purpose well. The messaging portion of this 
guide will provide clarification to who Mabble really is, and helpful tools for puting active brand participation into practice. 



Core Messaging

MISSION STATEMENT
To create purpose-driven art that empowers and elevates. 

VISION STATEMENTS

To serve Reno by way of our services, and to see Reno 
businesses flourish accordingly.

To be recognized by every Mabblite as an agency that 
empowers dreams and fosters growth. 

To lead the creative industry in innovation and diversity 
of service.

To create art that can perform on an international stage. 

BRAND PROMISES

Provide art that exceeds expectations.

Tell a brand’s story effectively and authentically. 

Empower business owners to discover their vision and bring 
it to life.

Shock and awe and whatnot. 

OVERVIEW OF CORE MESSAGING
Our core messaging should be referenced when any brand collateral is being created. If it is taken into account, it will be 
clear that we care about our readers, subscribers, partners, investors, and our workforce. Knowing our core messaging means 
knowing who we are.



HAS INTEGRITY,
The quality of being honest and having strong moral 
principles; moral uprightness.
TELLS STORIES, 
An account of events or experiences told in a meaningful way.
INNOVATES,
Boldly introduces something new.
EMPOWERS,
Gives authority or power to someone to do something with 
confidence.
IS INTERSECTIONAL,
The progress we fight for should be beneficial to all 
marginalized people. 
AND HAS PURPOSE.
Creates with intention.

Brand Values

OVERVIEW OF BRAND VALUES
Our brand values should motivate anything and everything that Mabble creates. 
Intentionality to keep these values at the forefront of each project will not only 
establish a noticable brand consistency, but will also allow us to have an impact 
on the community and the clients we work with. 

THE PILLAR TEST
INTEGRITY | Did we acomplish what we 

said we were going to do?  
STORYTELLING | Did we tell a unique 

and compelling story?  
INNOVATIVE | Did we create 

something fresh? 
EMPOWERMENT | Did we empower 

our client to reach their goals? 
INTERSECTIONALITY | Which 

marginalized people groups are benefitting 
from this project?

PURPOSE | Does every element of our 
design or strategy have a purpose?
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ALL-ENCOMPASSING VALUE STATEMENT 
To tell stories and empower audiences by creating purpose-driven 
art from a place of integrity and innovation.



Brand Positioning

BRAND POSITIONING OVERVIEW
Brand positioning is defined as the conceptual place you want to own in the target consumer’s mind—the benefits you want 
them to think of when they think of your brand. An effective brand positioning strategy will maximize customer relevancy and 
competitive distinctiveness, in maximizing brand.

SCRAPPY
As a boutique agency we are able to stay quick on our feet and customize our approach to the individual needs of our clients. If we don’t know 
something we roll up our sleeves and learn. Projects will most likely make their way to each of our team members, as each of us has unique skills and 
a willingness to go out of our comfort zone to make impossible things happen. 

INTENTIONAL 
We tell a a brand’s story from beginning to end through every medium. With purpose and attention to detail we tell the story visually, verbally, and 
interactively. 

CURIOUS
We are an agency that Sherlocks the Dickens out of a brand and its projects. We conduct interviews to discover what makes a brand different from 
and better than its competitors. We then inform each project with comprehensive market research, within local and industry-wide contexts, to 
understand the brand, its target audience, and how it fits and stands out in our culture.

EXPERTS
We are confident in our abilities to help lead the client in the right direction, from start to finish. We can see the map of necessary steps to get 
clients to their goals, and we are comfortable and excited to lead them toward the next best step. 



Tone of Voice

TONE OF VOICE OVERVIEW
Your tone of voice (TOV) when speaking to your audience is just as important as what you’re saying. Personality, authenticity, 
and reading between the lines of text to decipher intention have been a part of reading since it began.
That being the case, text content should be carefully filtered to make sure it meets the TOV standards. Here you’ll see the 
main attributes chosen for Mabble’s TOV with helpful guidelines.

SUBTLE WIT 
We are a little bit sarcastic, but in 
a way that is soft enough to remain 
friendly. Think clever, lively, and just 
a little ridiculous.

HUMBLE CONFIDENCE
We don’t do what we do for 
recognition. We do what we do 
because we love it. That being 
said, we are good at what we do. 
The language and tone that we 
use should be bold and sure, but 
never concieted or bragging. Avoid 
language that unecessarily inflates or 
places us above.  

FAMILIARITY
When writing for Mabble, imagine 
you’re speaking to your barista 
or neighbor.* We are personal, 
conversational, and approachable in 
the language we use and the way that 
we use it. 
*Unless you’re a jerk to your baristas.



TARGET AUDIENCE OVERVIEW
When we know who it is that we are trying to reach, we can have a better grasp on how to reach them intentionally. Doing this 
not only allows Mabble brand to flourish, but also empowers our audience to feel known and seen, effectively bringing them 
into a deeper commitment to our brand. 

Target Audience

PSYCHOGRAPHIC
PASSIONATE CREATORS *
With an understanding of the value of branding, creators 
are willing to diversify their marketing strategy and to 
spend the time and money that it takes to get there. Are 
more likely to be first adapters. 
FREEDOM SEEKERS
Got into business to set their own schedule, avoid 
corporate life, will seek to automate anywhere possible. 

DEMOGRAPHIC
Obviously, organizations looking for marketing and design services. 

*While we would like to reach all business owners, our main focus should be on The Passionate Creators, who are more savvy 
about our services, open to new ideas and more likely to be converted into clients.

CRAFTERS AND TRADESMEN
The business/admin side comes second to their trade, they are 
looking to “hand over the keys” so they can focus on what they 
do best, less likely to be involved in the branding process. 
LEGACY BUILDERS
Seek to improve business for business’ sake, want to leave a 
legacy, likely more interested in traditional marketing and will 
need to be convinced to spend on digital marketing. 



CLIENT PERSONAS
These are our imaginary friends. 
They work together to paint a picture 
of what Mabble’s target audience 
actually looks like out in the real 
world. Keep these ones and ones like 
them in mind when sifting through 
potential clients or looking to grow 
Mabble’s client base. 

GREAT BIG ADVENTURE CO
The Great Big Adventure Co is an outdoor recreation company tucked into 
the Tahoe forests. They offer hiking tours, overnight camping stays, and 
exploration-focused youth camps for the summer. Mabble works directly with 
their owner to assist in coming up with their seasonal marketing campaigns, and 
brings the campaigns to life by taking their campaign photos, creating all print 
collateral, creating signage for the physical camp space, suggesting social media 
posts, and producing online advertisements and commercials. 

EAST CEDAR
East Cedar is an international upscale furniture company that has a focus on 
each local community that it enters into. Mabble is able to work with their 
corporate marketing team to support local makers and to appeal to the Reno-
Tahoe audiences. We create print collateral, window vinyls, and signage for all of 
their campaigns and events.  

SAMI MALTOW
Sami is in her 30s and looking to open a bakery. She has dreamed of this day 
since she was a little girl, and is now sitting comfortably in the possibility of it 
all. Sami has set aside a small budget for marketing and is looking for a budget-
friendly agency. Mabble’s initial consult with Sami allowed her to dive into her 
story and recognize its unique power. Having that story and its importance as 
a platform, Mabble moved into name creation for Sami’s bakeshop, and then 
onto logo creation, and brand development by way of the Brand Guide with 
messaging. She is now entering into the website process and exploring interior 
design possibilities as she secures her rented location.  



 

Design
Bulbous is good. 



DESIGN OVERVIEW
Looking the part is just as important as being able to speak the language. The design portion of this guide will lay out 
guidelines as to how anything and everything Mabble Media should look. When a brand is visually consistent, it becomes 
recognizable to eyes that have seen it in the wild, thus establishing brand trust and bringing clients into a deeper commitment 
to the brand. ‘Til death do us part and all that jazz. 



Logo

VARIATIONS
These are the approved versions of the logo. Do not 
manipulate the logo using different fonts, stretching 
or warping, drop shadows or glows, or any other 
filters or effects.

PLACING THE LOGO
The Mabble Media logo should be used on all brand 
publications and collateral. The logo should be clearly 
present, but not dominating. Logos should be placed 
intentionally on backgrounds that offer enough 
contrast for clear readability.



SASSY, BUT AVAILABLE
CMYK | 38.12.27.0     Pantone | 7542 C     RGB | 160.194.186     #a0c2ba

SLATE
CMYK | 10.8.8.0     Pantone  | Cool Gray 1 C     RGB | 226.225.225     #e2e1e1

SLIGHTLY DIFFERENT MOOD
CMYK | 82.59.54.40     Pantone | 7477 C     RGB | 44.69.76     #2c454c

PRIMARY COLOR PALETTE
Use the main colors to the right as your 
primary colors. These are meant to be used in 
things like backgrounds, color blocks, footers, 
headlines, and subheadlines.

MOOD
CMYK | 76.69.64.83      Pantone | Black 3 C     RGB | 12.13.17     #0c0d11

CMYK: 2.32.38.0 
Pantone: 487 C
RGB: 245.184.152
#f7b899

CMYK: 22.0.24.0 
Pantone: 621 C
RGB: 199.228.203
#cae6cc

CMYK: 9.23.71.0 
Pantone: 141 C
RGB: 234.194.102
#ebc366

SECONDARY COLOR PALETTE
Use the colors in the blobs to the right as 
your secondary colors. These are meant to be 
used in accents and for pops of color. PEACHY

MINTY

MUSTARDY

Color

USING COLOR
The colors outlined here should guide all 
color choices on all digital media and print 
collateral. 
When possible, use these exact color codes.  
CMYK and Pantone codes are used for print, 
while RGB and #hex codes are used for digital 
representation. 
These colors should remain consistent across 
all branding and no additional colors should 
ever be added, with the excpetion of pure 
black when necessary. 



Typography

USING TYPE
Fonts are just as important to your brand as your logo. Make your company recognizable on any platform through consistent 
usage of the same fonts. Use these typefaces when creating both printed and digital media.

SECONDARY TYPEFACE 
Use Brandon Grotesque Bold 
typeface for subheadlines. Can 
be used in mixed case at 0 
tracking or smaller in all caps at 
50 tracking. 
Use Brandon Grotesque Regular 
for paragraph text. Mixed case at 
0 tracking.

PRIMARY TYPEFACE 
Use Goldsmith Black typeface 
for headlines or for headline 
phrases that require punctuation. 
Mixed case with 0 tracking.

Mabble
/MAB-BEL/
NOUN
To finish with excellence, beauty, and purpose. 

What We Do
We are storytellers and art is our language. Partnering with clients to uncover their 
brands, we translate their story into a body of expressive visuals, unique tactile 
experiences, and inspiring digital strategies. Mabble makes sure that each brand is 
built with integrity, setting the client apart from their competition and empowering 
them to take the reins. It’s our mission to deliver innovative strategies imbued with 
purpose and functionality, with the ultimate goal of developing a brand that increases 
the client’s potential for success.

�elcome to 
�abble �edia

SERVICES
Branding
Logo
Design
Signage

How We Do It
With Integrity | We acomplish what we said we were going to do.
Through Story Telling | We tell unique and compelling stories. 
With Innovation | We create something fresh. 
For Empowerment | We empower our client to reach their goals. 
With Purpose | Every element of our design or strategy has a purpose.

Print
Website
Photography
Videography

Consulting
Strategy
Marketing
Interior Design 
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Photos

USING PHOTOS
When taking photos for Mabble, try to maintain a level 
of mystery. Unless we are taking portraits, faces should 
not be the focus of the shots.
The editing style is generally more moody, but not so 
dark that the eyes strain looking at it. The shadows are 
brought up to create a matte look, while the blacks 
remain darker to keep the contrast. Focus on using cool 
tones in the shadows, while maintaining naturally warm 
skin tones on subjects. 



Cover photos with our Mood color and drop 
the opacity to 30% for an emotive twist.



Use this snapshot border overlay to highlight 
special things. This can be used over photos, 

color blocks, and backgrounds. 

Assets



DIVIDERS
These custom Mabble Dividers take color blocks a little deeper into brand. Can you spot the little guy? This is mainly for use in 
digital media, but there is freedom to carry it over to print.



FOOTERS
Use a block of a Mabble color to create a footer for any publication. 

THE MABBLE SQUIGGLE
This squiggle should always be fairly small, and can be used horizontally as an underline, or vertically as a border element. 

Mabble loves a good strong foot. 



BLOBBIES
Either keep these blobs tiny, 
like this, or blow them up for 
a dramatic affect. Do not 
overuse these, but rather 
sprinkle them here and 
there to add some Mabble 
personality to any platform. 



Abbreviated Brand Guide | $600
Design concepts, logo usage, typography, and colors. 
Initial consultation, and one revision consultation.

Abbreviated Brand Guide + Copy | $1000
Design concepts, logo usage, typography, colors, tone of 
voice, short brand description, long brand description, 
and proofing of any existing core messaging. Initial 
consultation, and one revision consultation.

Standard Brand Guide | $1600
Design concepts, logo usage, typography, colors, 
textures, icons, photography usage, collateral mockups, 
and how to implement your brand. Initial consultation, 
one revision consultation, and two additional rounds of 
revisions.

Standard Brand Guide + Messaging | $3000
Includes all that of the standard brand guide, plus brand 
identity in messaging (mission statement, target 
audience, services, how to communicate intentionally 
and e�ectively). Initial consultation, two revision 
consultations, and two additional rounds of revisions.

Hourly Rate | $100

�randing

Social Media Template | starts at $500

BRANDING GUIDES

LOGOS

ADDITIONAL BRANDING

2 Logo Concepts | $800
Initial consultation, one revision consultation, and one 
additional revision. 

4 Logo Concepts | $1200
Initial consultation, one revision consultation, and one 
additional revision.

6 Logo Concepts | $1600
Initial consultation, two revision consultations, and one 
additional revision.

COMPANY NAMING
5 Name Concepts | $750
5 Name Concepts + Market Research | $1250

*We reserve the right to customize your quote for any project. Additional hourly fees may apply. Printing services available upon request with custom quotes.  

MABBLE MEDIA | 100 California Ave Suite 202 Reno, NV 89509 | info@mabblemedia.com | 775.552.3117 | mabblemedia.com

Hourly Rate | $125

�ebsite

Third Party Hosting | $1000

WORDPRESS*

SQUARESPACE

ADDITIONAL WEB

Landing Page | $500 

Website | $2000
Includes domain change, basic graphic design, three pages, fonts and colors. Initial 
consultation, one revision consultation, and one additional round of revisions. 

Each additional page | $250
Physical POS Integration | $750
E-commerce- 10 products | $750

Website | $5000
Includes basic graphic design, three pages, fonts and colors. Initial consultation, 
one revision consultation, and one additional round of revisions. 

Each additional page | $350
Physical POS Integration | $750
E-commerce- 10 products | $750

Scrolling Nav Website | 20% o�

SEO Package | starts at $1500

�hoto & �ideo

Long Video | starts at $3000 

Short Video | $1500
Two hour shoot, one day, one location, one set of revisions, music or one 
person voice-over. 

Photoshoot | starts at $800

Travel Fees | Outside of Reno/Sparks an hourly rate applies to drive time for 
each car.
Add Ons | Storyboarding, script writing, model scouting, studio rentals, 
custom music, hair and make-up. 

ADDITIONAL PHOTO/VIDEO

�ricing �heetM A B B L E  M E D I A

*Pricing may vary depending on functionality. 

Mabble
/MAB-BEL/
NOUN
To finish with excellence, beauty, and purpose. 

What We Do
We are storytellers and art is our language. Partnering with clients to uncover their 
brands, we translate their story into a body of expressive visuals, unique tactile 
experiences, and inspiring digital strategies. Mabble makes sure that each brand is 
built with integrity, setting the client apart from their competition and empowering 
them to take the reins. It’s our mission to deliver innovative strategies imbued with 
purpose and functionality, with the ultimate goal of developing a brand that increases 
the client’s potential for success.

�elcome to 
�abble �edia

SERVICES
Branding
Logo
Design
Signage

How We Do It
With Integrity | We acomplish what we said we were going to do.
Through Story Telling | We tell unique and compelling stories. 
With Innovation | We create something fresh. 
For Empowerment | We empower our client to reach their goals. 
With Purpose | Every element of our design or strategy has a purpose.

Print
Website
Photography
Videography

Consulting
Strategy
Marketing
Interior Design 
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Print

CREATING COLLATERAL
Use these mockups as inspiration when creating any print collateral. Our guidelines for 
using colors, typography, assets, and photography are all implemented here. 

M A B B L E  M E D I A



Formatting

GRID
Imagine a grid on Mabble publications and place all assets into it. 
(Body text, headlines, graphics, etc). However, occasional breaking of 
the grid can add visual interest. Do this sparingly and intentionally. 

ALIGNMENT  & SPACING
Paragraphs should be left justified, and “space before” paragraphs 
should be set to .0625 inches when possible. 

ADDITIONAL
Avoid orphans and widows when possible. 

FORMATTING OVERVIEW
Consistent formatting is just as important to a brand as colors or logos. Follow the guidelines on this page when formatting 
print and digital publications. 

SIZING
Headlines should always be larger than subheadlines, and subheadlines 
should always be larger than body text. Dramatically large headlines or 
titles are kind of our thing. 

COLOR
Changing the color of a headline or subheadline can do a lot for the 
aesthetics of collateral. Try using Slightly Different Mood or Sassy, but 
Available when possible.



Web & Social

WEB & SOCIAL OVERVIEW
While overall guidelines remain the same, web and social are bound to be slightly different than print because of their unique 
functionalities. Look to these guidelines and examples when creating any digital collateral. 

ICONS
When choosing icons to improve user experience, go 
for graphics that are simple line drawings. Then apply 
a wave affect for some fun warpy squiggle feels. 



WEB
Use Mabble’s brand guidelines and design elements to establish a 
sleek and user-friendly web presence, keeping an interactive user 
experience in mind.  

SOCIAL
When possible, use mockup templates 
to feature Mabble’s work. A steady 
and consistent social presence is a very 
important key in creating brand trust. 



 

Our Space
Jump right into the painting.



INTERIOR DESIGN OVERVIEW
Looking the part on paper is nice, but being able to jump in like Mary Poppins herself and sit right in the artwork is of equal 
value, if not more. It allows clients to become a part of the brand, as they sit within Mabble’s walls and soak up the power of 
the blobs. The interior design portion of this guide will lay out guidelines as to how Mabble’s office and workspace should look 
and feel. 



SIGNAGE
We love 3-D representation. Our signage should follow our 
guidelines on brand color, shape, and design when possible. 

REAL BLOBBIES
Using real tactile blobbies in our photographs and in our spaces is a 
great way to bring our branding off of the pages and into our hands. 

PAINT
Our brand colors have been matched to a few paints from Valspar. 
See codes below.

Signage

SASSY, BUT AVAILABLE
102-25.5, 109-1.5, 214-17.5

PEACHY
107-11.5, 214-40.5, 217-19

MUSTARDY
107-1Y35, 111-19.5, 116-5.5

MINTY
102-8, 103-2, 214-11

MOOD
102-32, 105-1 Y39.5, 113-39.5, 217-10



Furniture

STEP INTO MY OFFICE
Mabble’s space should be light, 
smooth, airy, and sun-soaked. 
Why? It’s like our canvas. 
Mabble colors can be 
incorporated by way of nicely 
textured accent pieces.  



PLANTS
Let’s get those plants in our space. Pots should be Mabble colors, and crispy brown leaves should be promptly removed. But 
why the hay are plants “on brand”? Not only do plants provide a much needed pop of color, but studies show that they also 
improve concentration and boost productivity by up to 15%. Plants reduce stress levels and boost our moods. We obviously 
love that, for our employees and for anyone who stops by for a visit. 
Thesill.com is a fun site that provides plant subscriptions, or one-time purchases. You can even filter plant orders by how 
difficult they are to care for, which is ideal for an office filled with people who are not landscapers. These guys could literally be 
delivered to Mabble’s door and are willing to work immediately for little to no compensation. 

Plants



LIGHT
Open those shutters! (Why aren’t they 
called openers?) Natural light is important 
to Mabble’s brand for reasons so similar 
to the plant life. Research has proven that 
natural light helps people to be calmer, 
happier, more productive, and also more 
freckly. All of these things (except the 
freckles) are important to Mabble’s office 
morale. Okay, maybe the freckles too. 

Light





THAT’S ALL FOLKS.




